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Abstract 

Purpose- Development of the tourism industry in a proper way, followed by the promotion of tourism entrepreneurship, calls for 
adequate knowledge and understanding of the barriers and problems in this matter. In this regard, the present study tried to evaluate 
the barriers to the development of tourism entrepreneurship in tourism target villages of Chaldoran County. 
Design/methodology/approach- The current study is descriptive-analytical in terms of nature and method, and applied according to 
its objectives. The statistical population in this study includes people living in villages targeted for tourism. To study this population, 
212 questionnaires were arranged based on the modified Cochran's formula. Information and data were collected in 2018 using 
library and field studies (observation and completion of a questionnaire). After collecting information through questionnaires using 
simple random sampling, the data obtained after coding were analyzed by SPSS and Amos software applying descriptive and 
analytical statistical approaches. 

Findings- The results showed that all the studied factors were effective in the failure of tourism entrepreneurship. Nevertheless, 
social barriers with a correlation coefficient of 1, physical and economic barriers with a coefficient of 0.91 had the greatest impact on 
barriers to tourism entrepreneurship in tourism target villages. 

Practical implications- Rural tourism entrepreneurship, regarding the natural and cultural capacities in the villages, can play an 
important role in revitalizing the villages, creating employment and income for the people, protecting the natural, historical and 
cultural heritage, and finally providing integrated and sustainable rural development, because rural tourism is one of the types of 
tourism whose sustainable form in various economic, social and environmental dimensions, paves the way for achieving 
sustainable development of local communities. 

Keywords- Rural tourism, Tourism entrepreneurship, Rural development, Entrepreneurial barriers, Tourism target villages, 
Chaldoran county. 
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1. Introduction 
ourism has been introduced as one of 
the important economic activities in 
recent years as __ considerable 
leverage. Since we enter the 21st 
century, the trend of the New World 
in the tourism market has increased and the 
business order in tourism destinations causes 
ecological, social, cultural, and economic changes 
(Jakovic et al., 2015). The astonishing growth of 
tourism has led to a systematic increase in the 
share of this industry in the GDP of countries 
(Najda-Janoszka & Kopera, 2014), and is 
considered as the main source of economic 
growth (Ashrafi & Hadi, 2019). In rural areas 
case, today rural tourism is a tool for rural 
revitalization (Jaafara et al., 2015). Rural tourism 
has become a new factor for rural development 
and enhanced the flow of tourists’ arrival to these 
areas, which helps to improve the spatial and 
temporal distribution of these flows. Rural 
tourism has also strengthened the profitability of 
non-urban areas by increasing income, improving 
the quality of life of residents, infrastructure, and 
employment levels, and promoting other 
opportunities (Campoén-Cerro et al., 2017). 
Indeed, tourism must become a strategy in rural 
development because it has an important place in 
diversifying the development of a sustainable 
local and regional economy (Mitchell & Hall, 
2005). 
One of the strategies introduced by planners for the 
development of rural areas is a hybrid strategy that 
includes practical concepts of entrepreneurship and 
tourism in these areas, which can be used to identify a 
critical amount of niche businesses and latent income 
(Karimzadeh et al. 2014). Rural tourism 
entrepreneurship has created a new path for investors, 
entrepreneurs, and state entities interested in this field 
by creating innovative and new solutions, and the 
emergence of creativity and _ entrepreneurship. 
According to many experts, this new path can be used 
as a new strategy to diversify the rural economy and 
sustainable rural development (Perales, 2002). In this 
approach, villagers bring together various factors of 
economic production and productivity in tourism and 
with creative efforts. They identify and exploit 
opportunities and create a new model of tourism- 
based activity, and bio-economy in rural areas. This 
leads to maximizing economic efficiency and 
minimizing bio-economic risk with a sustainable 
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approach in rural areas (Rokniddin Eftekhari et al., 
2014). In the Iranian economy, rural tourism can be 
considered as one of the areas of diversification of the 
rural economy due to environmental diversity and 
comparative advantages. In addition, as for various 
rural economic activities and income levels, 
agriculture has declined sharply in recent decades, 
and the rising unemployment rate resulted in the 
departure of the young and educated generation from 
the rural community, which is a menace to rural 
development. Supporting entrepreneurship in tourism, 
thus, the emergence of creativity and entrepreneurship 
in rural areas can get these areas out of recession, and 
isolation, and cause cultural diversity and rural 
development (Rostami & Ehsanifar, 2018). Notably, 
there are many drawbacks to entrepreneurial activity; 
in essence, the barriers and _ limitations of 
entrepreneurship in rural areas can be considered as 
individual, family, cultural-social, economic and 
managerial, structural, and environmental barriers 
(Roknoddin Eftekhari & Sojasi Gheidari, 2014). To 
this point, barriers to entrepreneurship development in 
rural areas should be identified and evaluated, and 
solutions should be provided to remove these barriers 
(Mehrdost & Yaghoubi, 2011). Since the study area 
has high capabilities and potential in the natural, 
economic, social, and cultural terms, especially 
natural potential and pristine landscapes, which can 
be considered as a special core of tourism in the 
region and cause entrepreneurship. Despite the 
importance of the issue, so far no comprehensive 
study has been conducted in the tourism target 
villages of Chaldoran County. Therefore, considering 
the necessity of the issue, this study evaluated the 
barriers to tourism entrepreneurship to clarify the 
aspects of the matter. Furthermore, using expressing 
strategies, it tried to improve tourism and the ensuing 
entrepreneurial activity. Therefore, according to the 
mentioned issues, the study sought to answer the 
question: what are the most important barriers and 
challenges to entrepreneurship development in the 
villages targeted by tourism in Chaldoran? With 
identifying the factors hindering rural tourism 
entrepreneurship in the county, the cognitive 
necessities are provided to the villagers, planners, and 
agents of the public and private sectors to remove the 
existing barriers wisely and provide tourism 
entrepreneurship in the study area. 
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2. Research Theoretical Literature 

2.1. Entrepreneurship) and Rural 
Entrepreneurship 

The root of the word entrepreneurship is the French 
language and the verb “entreprendre”, which means 
"to commit" (Dadvarkhani et al, 2011). 
Entrepreneurship is the process of discovering and 
developing opportunities to create value through 
innovation and gaining that opportunity regardless of 
the human resources, capital, or position of the 
entrepreneur in an organization (Augusto et al., 
2013). The concept of entrepreneurship has been 
studied deeply in a wide range of scientific 
perspectives in various fields from psychology to 
economics (Rezaei, 2014). Psychologists consider the 
existence of certain characteristics as a necessary 
condition for the emergence of entrepreneurship. In 
the middle of the twentieth century, they turned their 
attention to the individuals. In their view, the specific 
and unique characteristics of an entrepreneur lead to 
his success (Bennett & Dann, 2000). After 
sociologists and other management _ thinkers 
commenced to study entrepreneurship, socio-cultural 
theories and social network theory were formed. 
Behavioral-psychological characteristics of 
entrepreneurs are considered in behaviorist theories 
for entrepreneurship development. Their 
psychological characteristics and necessary 
conditions for the emergence of entrepreneurial 
development are mentioned risk-taking, desire for 
independence, ambiguity tolerance, high  self- 
confidence, internal control, creativity and ideation, 
self-confidence, idealism, selfishness, and futurism 
(Hrivnak & Sherman, 2010). 

In economic systems, Richard Cantillon first used 
the concept of entrepreneur. Its definition has not 
yet been accepted by all experts completely. 
Nevertheless, Schumpeter’s theory and definitions 
of entrepreneurship and the role of entrepreneurs 
in the development process are agreed upon and 
referred to by most researchers. According to him, 
the entrepreneurial process is an important factor 
in economic development and entrepreneurs are 
the key to economic growth. Promoting 
entrepreneurship is recognized by all countries as 
a key policy for job creation and innovation in 
products, production processes, and organizations 
(Li et al., 2019). Heisrich et al. content that the 
entrepreneurial process is creating something new 
that takes a lot of time, effort, and acceptance of 
financial, psychological, and social risks to obtain 
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financial resources, personal satisfaction, and 
independence. The result of this process is 
obtained from regular activities that link creativity 
and innovation with market needs and 
opportunities (Saeedi Kia, 2003). 

Rural entrepreneurship is not different from the 
general concept of entrepreneurship. Only the special 
conditions of rural areas, namely higher risk, lack of 
facilities, and poor management, make 
entrepreneurship different in these areas from 
elsewhere (Rahmani et al., 2018). From Worthman’s 
point of view, rural entrepreneurship can be defined 
as a new organization that introduces a new product, 
exploiting or creating a new market, or using a novel 
technology in the environment (Ahmad et al., 2012). 
The role of entrepreneurship in rural development is 
significant due to the combination of the three main 
forces of resource mobilization, creativity, and the use 
of unique opportunities (Izadi & Barzegar, 2013). 
Politicians consider it as a key strategy to prevent 
rural disruption, farmers regard it as a tool to improve 
farm incomes, and women see it as an employment 
opportunity near their home that provides them with 
independence and needs, which reduces social 
support (Petrin, 1994). Rural entrepreneurship is 
regarded as the most appropriate strategy for 
responding to challenges, especially economic ones, 
in rural areas, which encourages villagers to turn to 
“home-based businesses” in an entrepreneurial 
manner (Henderson, 2002). Therefore, according to 
the points mentioned and the opportunities that this 
type of entrepreneurship creates in the rural 
community, it can be said: Entrepreneurship can 
solve economic and social challenges, hence the 
development of rural areas (Heidari Sareban, 2012). 
In addition, according to scholars, entrepreneurship 
development in rural areas is one of the most crucial 
rural development strategies that can support and 
maintain rural cultural heritage, reduce the use of 
natural resources, minimize waste of resources, 
maintain environmental quality, and protect 
biodiversity (Lordkipanidze et al., 2005). 

2.2. Rural Tourism Entrepreneurship 

Today, rural tourism is one of the most popular 
forms of tourism. Although attractions, facilities, 
and capabilities for tourism development in 
Iranian rural areas are very diverse and extensive, 
these attractions are not well known and 
introduced and have not been exploited properly. 
Tourism industry experts believe that Iran is one 
of the top ten countries in the world in terms of 
tourism capacity, while Iran's share in the tourism 
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industry is very small from the earnings of 
international markets. With a little reflection, we 
can understand the fact that the tourism industry 
in Iran, despite the way it should be, has not been 
successful in increasing income and improving 
the conditions of the national economy and 
regions (Yasouri & Watankhah, 2015). Tourism is 
one of the economic sectors that requires a high 
degree of participation in entrepreneurial 
activities. To meet the growing demand and 
different needs of tourism, we need a variety of 
tourism services and products (Lordkipanidze et 
al., 2005). 

Tourism Entrepreneurship encompasses various 
business activities carried out by companies 
operating in micro and macroeconomics, and a 
wide range of tourism services are subject to 
provide such as hotels, transportation, food 
services, guest houses, travel agencies, tour guide, 
leisure, entertainment services, health and fitness 
clubs, production and trade of works of art and 
handicrafts, sports tourism, local museum garden, 
etc. Addinsal (2012) defines a _ tourism 
entrepreneur as the creator of a financially or non- 
financially motivated tourism company seeking to 
discover an entrepreneurial opportunity. Tourism 
entrepreneurs are those whose business is based 
on profitability and seeks to meet the needs of 
tourists (Bagherifard et al., 2013). Tourism 
entrepreneurs create balance. On the one hand, 
they establish direct and close contact with local 
communities and customs and traditions in the 
tourism region, and on the other hand, they can 
turn high-quality local resources into tourism 
goods and services (Rusu et al., 2012). 

Rural tourism development is an appropriate measure 
to support and stimulate entrepreneurship by 
exploiting the local potential and rural capital in an 
endogenous development process, instead of 
supplying them (Asgari et al, 2018). 
Entrepreneurship in rural tourism is recognized as a 
central force for economic development because it 
leads to growth, innovation, and change (Nemirschi 
& Craciun, 2010). In other words, compared to other 
sectors of the rural economy, tourism-related 
activities have a high ability to diversify the rural 
economy and increase the attraction of micro capital. 
Based on the experiences of developing countries, in 
rural areas with tourist attractions, this will result in 
the development of infrastructure by the government 
and consequently accelerate the employment and 
alternative income and improve the level of welfare 
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and living standards (Dinis, 2011). Tourism attracts 
money and population from urban and industrial 
centers to villages and natural places (Rezaei, 2017). 
Tourism can facilitate the development of the 
entrepreneurial process. Compared to other sectors, 
tourism can use more labor for each investment unit. 
In other words, tourism is more user-friendly than 
other sectors and raises the level of employment. The 
tourism industry employs people with various skills 
and is one of the effective ways to eliminate 
unemployment (Arbabyan et al., 2014). In less 
developed areas, including rural areas, tourism 
development, first of all, should meet the economic 
needs of residents. Poverty and unemployment are the 
two main problems in these areas, and the 
development of tourism activities should be able to 
reduce these issues. The prosperity of tourism in rural 
areas can help in the formation of a supportive 
environment as well as basic infrastructure, etc., 
which can ultimately lead to the development of 
entrepreneurship. Therefore, it can be said that with 
the prosperity of tourism, a motivational and 
supportive environment is provided for potential and 
actual entrepreneurs. The development of rural 
tourism, on the one hand, can lead to economic 
growth and diversity of activities, and on the other 
hand, create employment and income for rural 
residents by attracting surplus labor, which is one of 
the opportunities for comprehensive rural 
development (Rezaei, 2017). Therefore, rural tourism 
entrepreneurship, regarding the natural and cultural 
capacities in the villages, can play an important role 
in revitalizing the villages, creating employment and 
income for the people, protecting the natural, 
historical and cultural heritage, and finally providing 
integrated and sustainable rural development (Kord & 
Abtin, 2013). Because rural tourism is one of the 
types of tourism whose sustainable form in various 
economic, social, and environmental dimensions, 
paves the way for achieving sustainable development 
of local communities. Therefore, achieving this 
requires the design, rationalization, and application of 
a strategic model, along with appropriate and specific 
strategies in these areas by tourism planners and 
managers (Aazami et al., 2015). Regarding these, the 
location of villages that have special historical, 
cultural, or natural attractions is of great importance. 
Villages which are known as “tourism target villages” 
in Iran have many capabilities to attract tourists and 
improve the livelihood of villagers, which with proper 
planning and management can provide the grounds 
for growth and development of rural communities. 
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2.3. Effective Barriers and Limitations in 
Rural Entrepreneurship 

Some of the barriers to innovation and creativity in 
society are due to the unfamiliarity of societies with 
different roles of individuals and the lack of 
encouragement and support for pioneers and 
supporters of innovation. Some of these barriers and 
problems related to this are: not accepting and 
encouraging, funding business plans, undesigned 
plans, lack of free time to think about new ideas, 
getting stuck in bureaucratic procedures, reviewing 
and responding to a proposal and new ideas for 
approval, lack of quick response to new ideas and 
suggestions and lack of suggestion system, lack of a 
system of patenting, lack of common vision for 
innovation, lack of communication and cooperation 
of R&D units with customer and market research, 
aggression, tension, dissatisfaction, isolation of senior 
managers, lack of access to reliable, transparent, 
relevant and timely information, mechanical 
structure, employees ignorance of management 
expectations from the creativity of each individual in 
the organization, and confidence that innovation and 
creativity are easily achieved (Hoseini, 2015). 
According to Mark Lee, the barriers to rural 
entrepreneurship are entrepreneurship nonsupporting 
culture, distance from markets and services, access to 
capital, reduced networking and communication 
opportunities, and a lack of industrial clusters that 
accelerate innovation (Roknoddin Eftekhari & Sojasi 
Qeidari, 2014). Furthermore, from another point of 
view, it can be stated factors that affect 
entrepreneurial barriers among the labor: Lack of 
capital, expertise, and confidence, difficulty, and 
unwillingness to spend money (Eskandarini, 2014). 
Studying on entrepreneurial barriers in a report 
published in 2003, the European Entrepreneurship 
Cooperative has divided the main barriers to 
entrepreneurship in Europe into three general 
categories: 1. corrective and adjustment barriers (such 
as executive barriers to entry), 2. cultural and social 
barriers (such as fear of failure and lack of 
entrepreneurial skills and knowledge) and 3. financial 
and economic barriers (such as excessive stress on 
venture capital, early-stage financing, and long-term 
financing) (Suhir & Kovach, 2003). Aldrich & 
Martinez (2001) and Lou and McMillan (1998) 
believe that there are many _ barriers to 
entrepreneurship. Therefore, for the success of 
entrepreneurship in rural areas, we must pay attention 
to how entrepreneurs use their knowledge, resources, 
and networks to be able to enter the new environment 


SH? 
(Chambers & Shaw, 2004). Barriers and limitations 
of entrepreneurship in rural areas can be considered as 
individual, family, sociocultural, economic and 
managerial, structural, and environmental barriers. 
Individual barriers: Entrepreneurship as human 
behavior (lifestyle) is distinguished from merely 
reflective behaviors (reaction). Because entrepreneurs 
have a specific mental image for their behavior 
according to individual characteristics, and this factor 
emphasizes more on internal and mental criteria. The 
low level of literacy of villagers and the existence of 
inflexible behaviors among them are considered 
individual barriers to rural entrepreneurship (Hoseini, 
2015). 

Family barriers: The family is one of the most 
important elements in shaping the personality of 
children. Families who have the spirit of support, 
understanding, encouragement, etc., have a high 
ability to nurture future entrepreneurs. However, in 
some cases, barriers come in the form of different 
variables such as income level, social class, and living 
space. 

Sociocultural barriers: Culturally, entrepreneurship in 
rural areas may in some cases face resilient and 
severe barriers and local people may not be able to 
understand innovation. Nonetheless, it has been told 
that increasing awareness and the spread of science 
and knowledge, gradually removes these obstacles. In 
rural areas, the development of schools, vocational 
schools and vocational courses, promotion, etc., have 
a very effective role in the intellectual development of 
entrepreneurship in society as well as the tendency 
towards innovation and creativity. In this regard, to 
remove the existing obstacles, a set of supportive 
functions, education through mass media, creating 
mutual understanding in the society for accepting 
entrepreneurs, etc., are needed (Hoseini, 2015). 
Economic barriers: Kent (1992) introduced economic 
barriers to the growth and development of 
entrepreneurship in the lack of demand, high taxes, 
inflation, lack of access to resources, and rigid rules 
and regulations to start new activities and political 
stability (Samad Aghaei, 2003). 

Managerial, structural, and environmental barriers: 
One of the tasks of managers is to use the initiative, 
creativity, and innovation of the villagers, which is 
based on local knowledge and experience and created 
a kind of economic, social, environmental, and 
institutional reconstruction in the whole geographical, 
local- spatial in rural areas. This will result in the 
acceleration of national development and reduce 
development gaps at the spatial level. Managers can 


29 


SRI? 
create a dynamic and vibrant rural community by 
encouraging and supporting new and innovative 
ideas. Therefore, the challenges facing rural 
entrepreneurs are: 

Remote and small villages: Lack of communicative 
infrastructure is a major problem for rural 
entrepreneurs and economic actors in accessing 
markets and technical knowledge. 

Access to capital: In most rural areas, capital is 
organized, markets are inefficient, and lack of 
information and high costs impose constraints on 
rural entrepreneurs. 

Access to technical knowledge: One of the most 
important challenges for rural entrepreneurs, despite 
the high and rapid advancement of technical 
knowledge is access to technical knowledge like the 
Internet, as today the Internet can be considered a key 
part of supporting the economic development of rural 
communities. 

Low skills: Rural entrepreneurs have limitations in 
many areas, especially new methods of production 
and services such as tourism and distribution. To 
develop, they need the knowledge and awareness 
needed to innovate. Successful rural entrepreneurs 
usually have high knowledge (Eftekhari & Sojasi 
Gheidari, 2014). 

2.4. Literature Review 

Many studies have been conducted in the field of 
entrepreneurship and tourism entrepreneurship so far, 
which according to the purpose and subject matter of 
the research, some are reviewed. In their studies, 
Egbe et al. (2013) concluded that the most important 
strategy for entrepreneurship development is to 
develop and support the professional skills of 
individuals. Bagherifard et al. (2013) mentioned that 
the most important obstacles to tourism 
entrepreneurship in Mazandaran Province are lack of 
infrastructure, insufficiency of laws and _ policies 
related to tourism, lack of communication between 
different organizations involved, economic problems, 
and international sanctions. Hosseini et al. (2019) ina 
study on the analysis of barriers to rural tourism to 
achieve sustainable development of the rural 
economy with an entrepreneurial approach (Case 
study: Kiar County - Chaharmahal and Bakhtiari 
Province) stated that the lack of access to 
infrastructure and public facilities for tourism 
development, cumbersome laws in starting tourism- 
oriented businesses, cultural weakness, public distrust 
of officials and managers to engage in tourism 
entrepreneurial venture, lack of consulting 
institutions, low risk of people to enter tourism 
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activities and strict environmental laws are obstacles 
to the realization of rural tourism in Kiar County. 
Rezaei et al. (2016) in a study on identifying barriers 
to development tourism entrepreneurship (a case 
study of Marvdasht County) stated that the main 
obstacles to the development of tourism 
entrepreneurship in Marvdasht County are: Political- 
governmental, infrastructural, advertising- 
promotional, value-cultural, natural, and educational 
barriers. Alizadeh Azar et al. (2015) in an analysis of 
tourism development and major barriers to a tourist 
attraction in cities (a case study Mahabad) stated that 
legal barriers, economic barriers, and physical, 
natural, and geographical barriers are three serious 
problems in the development of urban tourism in 
Mahabad County. In other words, legal obstacles 
(regulations) are the most important obstacles in the 
development of urban tourism in the city, followed by 
physical, natural, and geographical barriers. In 
addition, economic barriers, barriers to education and 
landscaping, cultural barriers, and lack of sufficient 
attractions are the most important barriers to tourism 
development and attracting urban tourists of 
Mahabad. Farahani & Manouchehri (2015) in 
identifying obstacles and problems of tourism 
development in rural areas targeted for tourism in the 
west of Marivan County stated that there is the low 
quality of services, existing facilities and weakness in 
infrastructure, weakness of transportation structures, 
lack of advertising, information and education along 
with problems related to the attractions of the region 
in the supply side, low motivation and desire of 
visitors to stop for a few days in the demand side. 
Regarding external factors, lack of public 
participation and shortcomings mentioned by public 
organizations, are the most important obstacles and 
problems facing the dynamics of villages. Rezaei & 
Asadpaski (2015) in an article entitled analysis of 
tourism development problems in rural areas of 
Qazvin Province, Case study: Gazerkhan, using factor 
analysis, stated that the problems of tourism 
development in Gazarkhan village are explained with 
67.33% variance by four factors: information-support, 
infrastructure, motivation-cognition and _— socio- 
cultural. Latifi et al. (2013) research show that the 
most important obstacles to tourism development are 
infrastructure, culture, planning, and management, as 
well as information and advertising, while the 
findings of Azmi & Razlansari (2014) suggest the 
positive effect of tourism target villages plan on rural 
infrastructure and the necessary grounds for tourism 
development. 
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3. Research Methodology 

3.1. Geographical Scope of the Research 
Chaldoran County is located in the northwest 224 km 
far from the center of West Azerbaijan Province 
(Urmia) and has a common border with Turkey about 
144 km from the north and northwest. This county is 
limited to Mako and Shut Counties from the east, to 
Khoy and Chaipareh Counties from the south, (figure 
1). Chaldoran County with an area of 1991 square 
kilometers covers 5.3 percent of the province. 
According to the 2016 census, it has a population of 
45060. This county has 2 cities, 2 districts, 5 rural 
districts, and 165 inhabited villages (above 3 
households). 

Villages targeted for tourism are one of the capacities 
of Chaldoran County to attract domestic and foreign 
tourists. Each of these villages has unique natural and 
historical features that can be a factor in attracting 
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tourists (table 1). Chaldoran is one of the tourist areas 
of West Azerbaijan Province due to its relatively cold 
weather in winter and cool weather in summer. This 
city is one of the highest cities in the country. Various 
marshlands and lagoons are natural features of this 
county. From the natural landscapes and other 
historical monuments of this city to the Monastery of 
Saint Thaddeus or Qarah Church, which is the tomb 
of one of the apostles. The building, which is 
registered in the list of historical monuments of the 
world, has a long history. The county of Chaldoran 
has historical importance due to the wars of Shah 
Ismail the first with Sultan Salim, the Ottoman 
emperor. The former name of Chaldoran was “Qarah 
Eini” and then due to the passage of a river through 
the center of the city called “Qarahsu Qarablagh” 
(Siah Cheshmeh). 
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Figure 1. Location of the area in the province 
(Source: Deputy of Statistics, Information and GIS, 2018) 


Table 1. Characteristics of tourism target villages in Chaldoran County 


Village Rural District Type of tourist attraction 
Sa dal North Chaldoran Tomb of Sayyid Sadr al-Din, Sakhrei Church 
Khezerloo South Chaldoran Chehel Peleh Cave 
Delik Dash South Chaldoran Dakhmeh Sangi 
Baduli North Avajiq Basaltic Charters 
Arab Dizj North Avajiq Arab Dizj waterfall 
Navar South Chaldoran Lagoon 
Kandi Church Baba Jik Qarah Church (Monastery of Saint Thaddeus) 
Qaranqu Baba Jik Shar Shar waterfall 
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Village Rural District Type of tourist attraction 
Ab-e-garm South Chaldoran Mineral Hot springs 
Zaviyeh Sofla_| North Chaldoran Lagoon and Mineral Hot springs 


3.2. Methodology 

The type of study is applied and method is 
descriptive-analytical. Library and field studies 
(observation and completion of a questionnaire) 
were used to collect the required data. The 
validity of the questionnaire was confirmed by a 
group of experts and then the reliability of the 
questionnaire was examined using Cronbach's 
alpha, which the calculated alpha (Cronbach's 
alpha 0.85) verified high reliability for the 
questionnaire. After collecting data through 
questionnaires using simple random sampling, the 
data was analyzed by SPSS and Amos softwares 
applying descriptive and analytical statistical 
approaches. 

Factor analysis was used by researchers in two 
ways. On the one hand, by using this type of 
model and testing them based on experimental 


data, evidence can be obtained for the validity of 
the scales defined by the researcher. Therefore, 
one of the main purposes of their application is to 
build standard scales scientifically. On the other 
hand, they act as part of structural equation 
models in the role of measurement models. In 
confirmatory factor analysis, the researcher 
follows his study based on a predetermined factor 
structure and tries to test the accuracy of the factor 
structure of a set of observed variables (Farahani, 
Hoseini, & Bayazidi, 2018). This technique 
allows the researcher to test the hypothesis that 
there is a relationship between observed and latent 
variables. Therefore, based on this technique, the 
researchers must first formulate a_ theoretical 
model by examining previous theories and studies 
alongside their view, so that in practice he can test 
it as an experiment (figure 2}. 
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Figure 2. Theoretical literature 


The statistical population of the present study 
includes people living in the villages targeted for 
tourism in Chaldoran County. According to the 
population and housing census in 2016, 1261 
households with a population of 4358 live in these 
10 villages. The villages are all included and the 
modified sample size for the villages was 
determined using the modified Cochran's formula. 
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Finally, the selected sample estimated 212 
samples. To select the sample size within each 
village, the stratified random sampling method 
was used. That is, each village was placed on the 
same stratum based on the number of households 
living. Regarding this, the sample size in for each 
stratum (group of villages) is selected and is 
shown in (table 2). 


Table 2. Determining the sample size in villages 
(Source: Statistics Center of Iran, 2018) 


Village Population 2016) | Households 2016) | Number ne oes 
Sa dal 1092 322 53 
Khezerloo 416 140 20 
Delik Dash 350 83 17 
Baduli 426 127 21 
Arab Dizj 629 183 31 
Navar 300 72 15 
Kandi Church 132 35 6 
Qaranqu 473 153 23 
Ab-e-garm 133 34 6 
Zaviyeh Sofla 407 120 20 
Total 4358 1269 212 
3.3 Variables and Study Indicators physical, organizational and individual 
To operationalize the study for analyzing the dimensions were prepared and categorized as 
barriers to rural tourism entrepreneurship, described in (table 3). 


indicators and variables in five economic, social, 


Table 3. Operational definition of research variables 


Indicator 


Abbreviation 


Variable 


Individual 
barriers 


Low risk 
taking 


Xi 


- Preference of traditional methods to new methods 
- Reluctance to take calculated risks 

- Fear of being a initiator and pioneer 

- Do not enjoy financial and personal risk 

- Escape from difficult situations 


Low creativity 


- Inability to discover and integrate new ways and methods to solve a 
problem 

- Reluctant to starting new jobs, 

- Tendency to blend in with other people 


Unreliability 


X3 


-Uncertainty about the performance of a project or plan 


Economic 
barriers: 


Lack of 
facilities 


x4 


- Barriers to obtaining banking facilities (guarantee, natural and legal 
cosigners) 

- Lack of necessary and specific capital to create entrepreneurship in the 
field of tourism-related activities 

- Lack of support for micro local investors (lack of credit, insurance, etc.) 


No support 


- Heavy taxes for investors in line with tourism activities for 
entrepreneurship 

- Targeting subsidies, increasing fuel prices, its negative impact on the flow 
of travel and tourism 


No demand 


X6 


- Insufficient facilities and products for sale and presentation to tourists (gap 
between supply and demand) 
- Lack of demand for local products by tourists 


Social barriers 


Lack of 
knowledge 
and awareness 


X7 


- Lack of awareness of indigenous and local people about their cultural 
values 

- Lack of people’s knowledge about the rules and regulations for launching 
production-service activities related to tourism 

- Lack of sufficient skills of people to perform production-service activities 
related to tourism 

- Lack of knowledge of villagers about the needs of tourists 

- Weak culture propriety among the local people to tourists 

- Lack of local or regional programs for rural tourism 
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Indicator 


Abbreviation 


Variable 


No 
participation 


X8 


- Inadequate participation of local peoples in tourism activities with 
emphasis on the mechanism of education 

- Inadequate participation of local organizations and people in the 
preparation and implementation of tourism programs 

- Lack of participation and communication between producers and people 
in the local community 

- Lack of public organizations and NGOs 


Physical 
barriers 


Lack of 
infrastructure 


X9 


- Lack of infrastructure related to the business environment (water, 
electricity, gas) 

- Lack or low quality of welfare facilities (toilets, catering facilities at 
attractions) 

- Limited infrastructure for marketing (distribution, processing, vehicles, 
information) 


Weak tourism- 
related laws 


X10 


- Insufficient support of government agencies and organizations for the 
development of activities related to tourism entrepreneurship 

- Lack of plans and programs implemented in the region by the 
government for tourism to promote entrepreneurship 

- Weakness of business laws (licenses and regulations) 


Organizational 
barriers 


Organizational 
weakness 


Xi 


-Organizations' attitude towards tourism and entrepreneurship issues 
-Lack of specialized and experienced personnel in the field of tourism in 
the sectors -organizations and institutions related to entrepreneurship and 
tourism 

- Lack of entrepreneurship-related organizations to advise and guide in 
starting a new enterprise 


No incentive 


X12 


- Lack of government incentives for entrepreneurs in rural tourism 

-Lack of coordination between organizations in helping entrepreneurs 
(such as tourism organizations, banks, etc.) 

- Organizations and banks priority to get short-term and immediate profits 
for issuing licenses and granting facilities 

-Insufficient support of government managers of related organizations for 
entrepreneurship 


Administrative 
bureaucracy 


X13 


-Multiple decision-making centers and lack of coordination between them 
- Lack of trust of officials in local people 
- High level of administrative bureaucracy 


No.1 / Serial No.32 


4. Research Findings 

In this study, 212 questionnaires were evaluated, 
the descriptive findings of the study show that 
71.6% of the respondents were men and 29.4% 
were women. Responsible people are in the range 
of 20-50 years old. The highest percentage of age 
among respondents in the city is related to the age 
group of 30-40, which includes 37.8% of 
respondents. 72.6% of them are married and 
27.4% are single. In terms of eduction status, 38% 
of respondents had a diploma. 
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In order to evaluate the effective barriers in the 
development of rural tourism entrepreneurship in 
the tourism target villages of Chaldoran County, 
factor analysis was used. In this regard, based on 
the theoretical model of the research, 13 observed 
variables (indicators) in the form of five latent 
variables (factors) including 1. Individual barriers 
2. Economic barriers 3. Socio-cultural barriers 4. 
Physical barriers 5. Organizational barriers were 
considered. The latent variables, in turn, are 
influenced by another hidden factor (barriers to 
tourism entrepreneurship) (figure 3). 
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Figure 3. Factor analysis 


The results of factor analysis in (figure 3) show 
that the chi-square value (X2) is obtained to fit the 
model of 122/856 with a degree of freedom of 60. 
In addition, considering that the value of RMSEA 
Statistic is equal to 0.06, it indicates a good fit in 


the model. Due to the fact that the obtained model 
had the necessary structural validity and 
reliability, therefore, the model was tested and the 
model fit indicator were examined. 


Table 4. Results of the degree of compliance of the measurement model with the fit indexes 


Approximation (RMSEA) 


Fit index Suggested criteria Research output 
Chi-square/Degree of freedom Less than 0.3 2.048 
Comparative fit index (CFI) Greater than or equal to 0.9 0.93 
Incremental fit index (IFT) Greater than or equal to 0.9 0.93 
Root Mean Square Error of Smaller than 0.1 0.06 


The results are shown in (table 4). The value of 
chi-square with a degree of freedom of 2.048 is 
less than 3, and since the comparative and 
incremental fitness index of their value fluctuates 
between zero and one, and the closer it is to one, 
the model fit is more acceptable. Moreover, our 
model shows that the items of each structure can 
be be explained by of their structures. 

The covariance, or correlation coefficient, 
between each observed variable and the latent 
variable loadings (which is the same as the factor 
loadings) indicates what percentage of the 
observed variance is counted by the variance of 
the latent variable. As the results suggest, among 
the individual conditions, lack of creativity (X2) 
with a correlation coefficient of 0.62 has the 


highest weight in the latent variable of individual 
barriers. Among the three variables of economic 
barriers (lack of facilities, lack of support and lack 
of demand), lack of support (X5) have the highest 
and lack of facilities (X4) have the lowest 
correlation coefficient. Also, lack of knowledge 
and awareness (X7) with a score of 0.9 had the 
highest correlation coefficient in the socio-cultural 
barrier dimension. In the hidden variable, physical 
barriers had the highest correlation with the lack 
of infrastructure with a coefficient of 0.89 and in 
the variable of organizational barriers, the lack of 
incentives (X12) had the highest correlation with 
a coefficient of 0.71. Also, all five dimensions 
have a positive correlation coefficient with 
barriers to tourism entrepreneurship, which shows 
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the direct effects of the mentioned factors with the 
barriers of tourism entrepreneurship in the 
villages targeted for tourism. 


5. Discussion and Conclusion 

The expansion of the tourism industry is one of 
the main tools of development in any area, 
especially in rural areas. Since tourism mainly 
involves small economic businesses, the role of 
tourism entrepreneurs in the development of rural 
tourism is evident. Thus, encouraging and 
promoting entrepreneurship leads to _ the 
development of rural areas. Research experience 
in many countries has shown that diversifying the 
rural economy and _ identifying alternative 
strategies, such as tourism, creates numerous job 
opportunities in rural areas. Tourism attracts 
money and population from urban and industrial 
centers to villages and natural places. The purpose 
of any research is to achieve solutions and goals 
that are examined in order to improve or develop 
the cases and dimensions of the research process. 
The present study, while identifying and 
evaluating the most important barriers to tourism 
entrepreneurship in Chaldoran County, by 
presenting practical suggestions, outlines the 
conditions that can determine the development of 
tourism entrepreneurship in the region. In this 
regard, according to the data collected and the 
items studied in this study, the results indicate that 
all five dimensions have been effective as barriers 
in creating development and _ improving 
entrepreneurship in tourism targeted villages. 
Most of the barriers to entrepreneurship in the 
study area are related to the social and cultural 
dimension, which explains a hundred percent of 
the variance of the latent variable (barriers to 
tourism entrepreneurship). This is due to the lack 
of knowledge and awareness of people about their 
cultural values and the weakness of culture, as 
well as the lack of cooperation between local 
people and relevant organizations in attracting 
tourists as a service-production activity. Hosseini 
et al. (2019), Rezaei & Asadpaski (2015), 
Ghobadi et al. (2012) and Rezaei et al. (2016) also 
found similar findings in their research. The 
correlation coefficient of economic and physical 
status is also high. It explains 0.91 variance. They 
have performed poorly in this area, due to 
inadequate infrastructure, welfare facilities, 
health, catering, lack of supply and demand and 
banking facilities and the weakness’ of 
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organizations in developing laws related to tourist 
attraction and entrepreneurship. They have not 
been able to provide facilities and conditions for 
the region to improve entrepreneurial conditions, 
to some extent. In confirmation of the findings of 
this study, Ghobadi et al. (2012), Bagherifard et 
al. (2013), Farahani & Manouchehri (2015) and 
Rezaei et al. (2016) have mentioned the weakness 
of infrastructure as one of the obstacles of the 
development of tourism — entrepreneurship. 
Organizational factors with a _ correlation 
coefficient of 0.56 indicate the importance of the 
role of organizations and supporting people in the 
process of attracting tourists and creating 
entrepreneurship. Then the lowest correlation 
coefficient is related to individual factors which 
explains only 0.20 of the variance of the latent 
variable. This is due to the lack of risk and low 
creativity and confidence in the success of people 
in creating new businesses, and entrepreneurial 
activities. This part of findings is in line with the 
findings of Ghadiri Masoum et al. (2014) and 
Hoseini (2015). 
Rural tourism can lead to economic diversity in 
rural areas. Moreover, creating employment and 
income, they cause the development of rural 
areas. Because tourism is one of the fastest 
growing industries. Along with tourism 
expansion, new demands and needs arise and also 
the demand for existing goods, services and 
facilities increases. This will create new 
businesses and increase the entrepreneurial spirit 
among the villagers. Thus, the tourism boom 
makes the rural environment economically 
dynamic and, in fact, the rural environment 
becomes an_ inspiring environment for 
entrepreneurship, hence, income improvement for 
villagers. As a result, infrastructure, welfare and 
service facilities are expanded, which attract more 
tourists to the destinations, and as a result of 
tourists' interaction with local people, cause 
changes in their culture. Therefore, the following 
suggestions are offered for the improvement and 
development of tourism entrepreneurship and 
hopefully the elimination of barriers, which can 
lead to the development of villages as well as the 
region: 

e Accurate identification of the region's 
capabilities in the field of tourism and 
introducing them to the people, as well as 
improving and developing welfare facilities 
and infrastructure to attract and comfort tourists. 
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Encourage local people and private sector 
investors to invest and start entrepreneurial 
businesses in the target villages of tourism in 
Chaldoran County through considering tax 
exemptions and granting long-term loans with 
low interest rates, etc. By government officials 
and rural planners. 

Establishing markets for the supply of cultural 
products, handicrafts, local foods and snacks to 
identify indigenous and local people to their 
cultural values by the Cultural Heritage 
Organization and those in charge of the 
entrepreneurship sector. 
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e Developing appropriate supporting laws and 


regulations to coordinate between 
organizations in helping — entrepreneurs 
(tourism organizations, banks, etc.). 
Organizational support, including information 
support through the necessary training on 
management and entrepreneurship skills needed 
to help the region to succeed in tourism business. 
Holding various training courses for local 
people regarding to deal with tourists and the 
means of attracting them, launching 
entrepreneurial tourism enterprises, and 
making ideas and entrepreneurship skills. 


Investing in training entrepreneurs and 
providing entrepreneurial infrastructure, to 
acquire skills for production and_ services 
activities related to tourism. 


Acknowledgments: This research did not receive 
any specific grant from funding agencies in the 
public, commercial, or not-for-profit sectors. 


References 


1. 


. Alizade Azar, K., Ahmadtozeh, V., 


. Ashrafi, 


Aazami, M., Jalilian, S., & Hashemi Amin, N. (2015). Analyzing the socio-economic and environmental 
effects of rural tourism (Case study: Navareh Village). Journal of Tourism Planning and Development, 
4(14), 154-174. [In Persian]. http://tourismpd.journals.umz.ac.ir/mobile/article_1133.html?lang=en 


. Ahmad, A. R. Yusoff, W. F. W. Noor, H. M. & Ramin, A. K. (2012). Preliminary study of rural 


entrepreneurship development program in Malaysia. Journal of Global Entrepreneurship, 2(1), 1-8. 
https://ideas.repec.org/a/grg/02entp/v2y2012i1p1-8.html 

‘Aziziyan, S. (2015). An investigation on the barriers to the 
development of Mahabad tourism industry. Urban tourism, 2(3), 233-252. [In Persian]. 


https://jut.ut.ac.ir/article_58446.html 


. Arbabyan, S., Zamani, Z., & Rahimi, M. (2014). The effect of tourism industry on the development of 


entrepreneurship. Journal of Tourism Planning and Development, 3(10), 126-146. [In Persian]. 
http://tourismpd.journals.umz.ac.ir/article_852.html 


. Asgari, R., Shasoddini, A. & Kardvani, P. (2018). Presenting a futuristic model of entrepreneurship based 


on indigenous tourism target villages: A case Study Khoor and Biabank. Journal of Regional Planning, 
&(31), 91-102. [In Persian]. http://jzpm.miau.ac.ir/article_3082.html 

A., Hadi, F. (2019). The impact of tourism on developing Shiraz rural women 
entrepreneurship. Universidad y Sociedad, 11(4), 72-76. https://rus.ucf.edu.cu/index.php/rus/article/view/1294 


. Augusto, J., Helena, M., & Gongalves, V. (2013). Social value and organizational performance in non- 


profit social organizations: Social entrepreneurship, leadership, and socioeconomic context effects. 
Journal of Business Research, 66(10), 2139-2146. https://doi.org/10.1016/j.jbusres.2013.02.040 


. Azmi, A., & Razlansari, A. (2014). Assessment of plan of tourism aim villages on tourism development 


Shamshir and Khanghah villages in Paveh County. Journal of Applied Researches in Geographical 
Sciences, 14(34), 215-232. [In Persian]. https://jgs.khu.ac.ir/article-1-2106-fa.html 


. Bagherifard, S. M., Jalali, M., Jalali, F., Khalili, P., Sharifi, S. (2013). Tourism entrepreneurship 


challenges and opportunities in Mazandaran. Journal of Basic and Applied Scientific Research, 3(4), 842- 
846. [In Persian] https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.1038.3162&rep=rep1 &type =pdf 


10.Bennett, R., Dann, S. (2000). The changing experience of Australian female entrepreneurs. Gender, work 


& organization, 7(2), 75-83. https://onlinelibrary.wiley.com/doi/abs/10.1111/1468-0432.00095. 


37 


SIR He Journal of Research and Rural Planning No.1 / Serial No.32 


11.Camp6n-Cerro, A. M., Hernandez-Mogollén, J. M., & Alves, H. (2017). Sustainable improvement of 
competitiveness in rural tourism destinations: The quest for tourist loyalty in Spain. Journal of 
Destination Marketing & Management, 6(3), 252-266. https://doi.org/10.1016/j.jdmm.2016.04.005 

12.Chambers, E., & Shaw, S. (2004). A primer on western Candian entrepreneurship. Western Centre for 
Economic Research University of _ Alberta Information Bulletin, 14(76), 1-62. 
https://era. library .ualberta.ca/items/d50622a8-08f6-4c 1 d-a0f1-3f4de56db024/view/d836b0cf-f6f4-45 ab-a6 | 1- 
a0a26a4b05f1/76.pdf 

13.Dadvar- khani, F., Rezvani, M., Imeni Gheshlagh, S., & Bozarjemehry, K. (2011). Analyze the role of 
tourism in the development of rural youth entrepreneurship (The case study: Knadovan Village, Osku 
Province). Human Geography Research, 43(4), 169-195. [In Persian]. 
https://journals.ut.ac.ir/article_24518.html 

14.Deputy of Statistics, Information and GIS. (2018). the latest country divisions of the study area. Urmia: 
Governor of West Azerbaijan Province. [In Persian] 

15. Dinis, A. (2011). Tourism, niche strategy and networks as factors for both entrepreneurship and rural 
sustainability. In/ZX Rural entrepreneurship conference: a_ sustainable rural, 23-24. 
https://www.researchgate.net/profile/Vladimir_Kulchitsky/post /109318.pdf 

16.Roknoddin Eftekhari, A. R., & Sojasi Qeidari, H. (2014). Rural development with emphasis on 
entrepreneurship: Definitions, attitudes and experiments (3" ed). Tehran: SAMT Publication. [In Persian] 

17.Rokniddin Eftekhari, A. R., Pourtaheri, M., & Fazli, N. (2014). Analysis of factors affecting the 
development of entrepreneurship in rural tourism. Journal of Tourism Planning and Development, 3(8), 
87-107. [In Persian]. http://tourismpd.journals.umz.ac.ir/article_664.html 

18.Egbe, O., Grace, E., & Ihuoma, H. (2013). Relationship between counselling and entrepreneurship 
development skills of Nigerian final year undergraduates. Procedia-Social and Behavioral Sciences, 84, 
120-127. https://doi.org/10.1016/j.sbspro.2013.06.521 

19.Farahani, H., Hoseini, S., & Bayazidi, S. (2018). Analysis of Factors Affecting Rural Tourism 
Entrepreneurship Case Study: Zoeram rural district, Shirvan Township. Journal of Rural Development 
Strategies, 5(3), 329-346. [In Persian]. http://rdsj.torbath.ac.ir/article_819. 

20.Farahani, H., Manoochehri, S. (2015). Identification of obstacles and problems of tourism development in 
rural areas of tourism goal in the West of Marivan County. Journal of Research and Rural Planning, 4(1), 
161-172. [In Persian]. https://jrrp.um.ac.ir/article/view/238 19/article_25764.html 

21.Ghadiri Masoum M., Cheraghi, M., Kazemi, N., & Zaree Z. (2014). Analysis of barriers to 
entrepreneurial development in rural areas: Bigelow Ghani district, city of Zanjan. Journal of Space 
Economy and Rural Development, 7(3), 3-17. [In Persian]. http://serd.khu.ac.ir/article-1-1949-fa.html 

22.Ghobadi, P., Papzan, A. H., Zarafshani, K., & Geravandi, S$. (2012). Study of rural tourism limitations 
and problems by Ysubg Grounded Theory, Case study: Upper Charmale Village, Kermanshah. Journal of 
Geography and Territorial Spatial Arrangement, 2(5), 89-104. [In Persian]. 
https://journals.usb.ac.ir/article_888 .html 

23. Heidari Sareban, V. (2012). Prioritizing major barriers to rural women's entrepreneurship, ¢sing AHP 
Method. Case study: Ardabil province. Women's Studies Sociological and Psychological, 10(2), 159-177. 
[In Persian]. https://jwsps.alzahra.ac.ir/article_1430.html 

24.Henderson, J. (2002). Building the rural economy with high-growth entrepreneurs. Economic Review- 
Federal Reserve Bank of Kansas City, 87(3), 45-75. 
https://search. proquest.com/openview/bdc la6dd8eb52e | dbc6afl 65c8eadd94/1 

25.Hoseini, S.P. (2015). Analysis of barriers to development and improvement of tourism entrepreneurship 
in rural areas and its strengthening mechanisms, Case Study: Zoeram County, Shirvan Township. 
Master's Thesis University of Zanjan, Zanjan, Iran. 

26.Hosseini, S., Monshizadeh, R., Razavian, M., & Moridsadat, P. (2019). Exploring barriers of rural 
tourism to achieve sustainable economic development with an entrepreneurial approach, (Case study: 


38 


Vol.10 Evalution of Barriers to Tourism Entrepreneurship ... / Jahansoozi et al. It [} [? 


Kiar County; Chaharmahal and Bakhtiari Province). Quarterly of Social Studies and Research in Iran, 
8(3), 609-637. [In Persian]. https://jisr.ut.ac.ir/article_73405.html 

27.Hrivnak, G. A., & Sherman, C. L. (2010). The power of nascency: Realizing the potential of service- 
learning in an unscripted future. International Journal of Organizational Analysis, 18(2), 198-215. 
https://www.kansascityfed.org/publicat/ECONREV/Pdf/3q02hend.pdf. 

28.Iskandarini, K. (2014). The impact of entrepreneurial barrier toward entrepreneurial intention for 
decreasing unemployment through community empowerment. Procedia-social and _ Behavioral 
Sciences, 115, 166-174. https://doi.org/10.1016/j.sbspro.2014.02.425 

29. Izadi, H., & Barzegar, S. (2013). Entrepreneurship and rural development, lessons from the experiences 
of China. Journal of Rural Research, 4(4), 901-918. [In Persian]. https://jrur.ut.ac.ir/article_50423.html 

30.Jaafar, M., Rasoolimanesh, S. M., & & Tuan Lonik, K. A. (2015). Tourism growth and entrepreneurship: 
Empirical analysis of development of rural highlands. Tourism Management Perspectives, 14, 17-24. 
https://doi.org/10.1016/j.tmp.2015.02.001 

31.Jakovié, B., Tubi¢é, D., Durovic, M. (2015). Sustainable development of rural tourism by developing new 
and authentic tourism products. In 3rd International Scientific Conference Tourism in Southern and 
Eastern Europe. Retrieved from https://ssrn.com/abstract=2637276 

32.Karimzadeh, H. Nikjoo, M., sadrmosavi, M., & Kohestani, H. (2014). Identify the factors in creating 
entrepreneurial opportunities in the tourism sector in rural areas using structural equation model 
(SME). Geography and Environmental Planning, 25(2), 269-290. [In Persian]. 
https://gep.ui.ac.ir/article_18655.html 

33.Kord, B., Abtin, A. (2013). Review the factors affecting on development of rural entrepreneurship in 
sistan and baluchestan province (with focus on developing rural growth centers, developing in formation 
and communication technologies and empowerment of rural women). Journal of Geography and 
Development, 11(32), 1-14. https://www.sid.ir/en/Journal/ViewPaper.aspx ?ID=329 143 

34.Latifi, S., Naderi Mehdiei, K., & Zuleikhaei Sayar, L. (2013). Barriers affecting the development of 
tourism activities in rural areas of Hamedan (With emphasis on Tourism target villages). Journal of 
Regional Planning, 3(9), 77-87. [In Persian]. http://jzpm.miau.ac.ir/article_25.html 

35.Li, C., Ahmed, N., & Qalati, S. A. (2019). Impact of Gender-Specific Causes on Women 
Entrepreneurship: An Opportunity Structure for Entrepreneurial Women in Rural Areas. Journal of 
Entrepreneurship & Organization Managemen, 8(1), 1-9. 
https://www.researchgate.net/profile/Sikander_Qalati/publication/33554 1274 

36.Lordkipanidze, M., Brezet, H., & Backman, M. (2005). The entrepreneurship factor in sustainable 
tourism development. Journal of cleaner production, 13(8), 787-798. 
https://www.sciencedirect.com/science/article/abs/pii/S0959652604000605 

37.Mehrdost, K., & Yaghuobi, H. (2011). Barriers to entrepreneurship development in rurals of Zanjan 
province and providing solutions for it. National Congress of Modern Agricultural Sciences & 
Technologies, University of Zanjan, Zanjan, Iran. [In Persian] https://civilica.com/doc/145528/ 

38.Mitchell, M., & Hall, D. (2005). Rural tourism as sustainable business: key themes and issues. Rural 
tourism and sustainable business, 3-14. 

39.Najda-Janoszka, M., & Kopera, S. (2014). Exploring barriers to innovation in tourism industry the case of 
southern region of Poland. Procedia - Social and Behavioral Sciences, 110, 190-201. 
https://www.sciencedirect.com/science/article/pii/S 18770428 1305502X 

40.Nemirschi, N., & Craciun, A. (2010). Entrepreneurship and tourism development in rural areas: case of 
Romania. Romanian Economic and Business Review, 5(1), 138. 
https://ideas.repec.org/a/rau/journl/v5y2010i1p138-143 html 

41.Perales, R. M. Y. (2002). Rural tourism in Spain. Annals of tourism Research, 294), 1101-1110. 
https://doi.org/10.1016/S0160-7383(02)00025-7 

42.Petrin, T. (1994). Entrepreneurship as an economic force in rural development Keynote paper presented at 
the Seventh FAO/REU International Rural Development Summer School. Herrsching, Germany, 8-14 


39 


IR Hie Journal of Research and Rural Planning No.1 / Serial No.32 


September 1994.FAO, Regional Office for Europe! Viale delle Terme di Caracalla, 00100 Rome, Italy. 
http://www.fao.org/docrep/W6882e/w6882e02.html 

43.Rahmani, B., Moridsadat, P., & Shahed, H. (2018). Tourism potential in the development of sustainable 
entrepreneurship in rural areas (Case study: Central District of Hamadan). Journal of Urban 
Management, 17(50), 65-97. [In Persian]. https://www.sid.ir/fa/Journal/ViewPaper.aspx?ID=483885 

44.Rezaei, A., Zarafshani, K., Shiri, N., Khoshmaram, M. (2016). Identifying Tourism Entrepreneurship 
Development Constraints: Case Study in Marvdasht Towenship. Journal of Entrepreneurship in 
Agriculture, 3(3), 57-70. [In Persian]. https://jead.gau.ac.ir/article_3301-html 

45.Rezaei, B. (2017). Investigating of effects to tourism on the entrepreneurship development in coastal 
villages (Case Study: Coastal villages of Saman County, Charmahal and Bakhtiari province). 
Geographical Studies of coastal areas — Journal, 1), 115-139. [In Persian]. 
https://www.sid.ir/fa/journal/ViewPaper.aspx ?id=1 18411 

46.Rezaei, R. (2014). Study the Role of Entrepreneurship in the development of rural cooperatives. Journal 
of Entrepreneurship in Agriculture, 1(1), 85-102. [In Persian]. https://jead.gau.ac.ir/article_1838.html 

47.Rezaei, R., & Asadpaski, A. (2015). Analyzing the barriers to tourism development in rural areas of 
Qazvin province (Case study: Gazarkhan village). Iranian Journal of Agricultural Economics and 
Development Research, 46(2), 277-284. [In Persian]. 
https://www.sid.ir/fa/journal/ViewPaper.aspx ?7ID=464683 

48.Rostami, F., & Ehsanifar, T. (2018). Accelerators of rural entrepreneurship development. Journal of 
Entrepreneurship in Agriculture, 5(2), 71-82. [In Persian]. https://jead.gau.ac.ir/article_4364.html 

49.Rusu, S., Csorba, L. M., Cureteanu, R., & Isac, F. L. (2012). Tourism Entrepreneurship and its Role in the 
Activity of SMEs in Romania. Journal of Economics and Business Research, 18(2), 23-32. 
https://www.ceeol.com/search/article-detail?id=567304 

50.Saeedi kia, M. (2003). Introduction to entrepreneurship, (1" ed). Tehran: Spas Publication. [In Persian] 

51.Samad Aghaei, J. (2003). Entrepreneurial organizations. (2" ed). Tehran: Higher Institute of 
Management Education and Research and Planning. [In Persian] 

52.Statistical Center of Iran. (2016), Statistical yearbook, Khorasan Razavi Province. Tehran: Statistical 
Center of Iran. [In Persian] 

53.Suhir, E., & Kovach, Z. (2003). Administrative barriers to entrepreneurship in central Asia. 
www.cipe.org/pdf/publications/fs/suhirkovach.pdf. 

54. Yasouri, M, & Vatankhah Kalurazi. Z. (2015). The role of tourism in the development of rural women 
entrepreneurship (Gurab-Pass Village, Fooman City). Arid Regions Geographic Studies, 5(20), 46-59. [In 
Persian]. http://journals.hsu.ac.ir/jarhs/article-1-723-fa.html 


40 


Journal of Research and Rural Planning 
Volume 10, No. 1, Winter 2021, Serial No. 32, Pp. 25-42 


eISSN: 2383-2495 ISSN: 2322-2514 


http://jrrp.um.ac.ir 


pgtlimngy GbLio 5 Siv9 F 4 81S dewai ailgo th 5,) 
(Lyle pybiw pte 5 so FS Gam claliwg) :.50 90 Axtllro) 


* rho S972 Joe" cg jqslanm 6 po" gee pl Gold —" 51,3 gawe 


bel SOHj bu; lth Lob, sp, doling 9 Litem Litie-) 

bel bj ij olKtb pling, op, dolip 9 Lilim 15) pwlt Dargo! ti -F 
Nn! SOs oj olKtib «ling, Spy tolip 9 Lthem SAS sprtib -P 

bel Gj ej olKKtb «pling, op, doling Lilhem 15) ult Dargo! sib -F 


IPTG page IP cpt rly Cory L IAT cg a /TO 8b yo co 


POS Ain ya da pas jo AIRS lasso: Ih Laliald wl 
Br AT saic cleats O95 9 bli! 9 cata claco 
cLeced b a aegi lh log, 6 KdoF 2 Al IF sob 691s! 
SL > Wyte 59 Wile _e laling, 99 o9> 90 Ke 8 9 eb 
Se i) ble glolings Gly sels 9 JEL! sbex! Lotwg, 
MRL 9 Ae ybS dregs Cals > 9 eg yb nb 
iS La! cage GAH ling, 

Saks 9)! 

bd - tro g coltiwlo ge ulduie, 9 Go Hash &s) 
9 GISEEES Shells 5! jls o490 cleools jG ygloF Gly robo 
jolt acy cial bt alt alt last 5 aaa fy, Sls 
g Byes ls Lal olin, 6 S95 2 SLLS Giles Lbs 
S273 9 glass «oad _cclotel colatdl ay Au 5d (ole prio 
dali cilg did Grgti delicn y Gwhel Cal» ame 9 anes 
oolitell b Gages 9 ASF 15 dul o,90 uemadrie i! gh95 Lusi 
SLA AS BF 18 yy Oyg0 Aalst abl Clig 5 cll 5! 
peti) salttiog gtigchl CIN Lig ality cad eal, 
GLaools dolitew yy Gyo jl SLEW! 6 glace j! py dro ce 
LAmos 4 SPSS j\y-3les Gb jhe JAFoS 5) ye erolowoas 
alos gh jsr5 oy50 hilt 9 ctrogi cylel clasy, 5} olan! 
<3 5 13 


bgwno ooh 

Aodtio— | 

col giling, She Kod ly Gp log, CSS0,F 059 pl 
ashe Iya jab GBs tisyun alpen clean ce toys 
g Wesley 5 ogee tT le Fj) CHT HOWL rel jo GNI 
S2L3 Clos Cael edged Cogs awe 8 Ro sli! 9 JS! ch. 
GL RLY dpb ree 9 Zilgo Vgcl t9,)o ogg aly I IF CLS ol, 59 
«S98 Cilye LL Gls ly pling, golio oy Sh LS 
9 GSLs 5 pre 9 Golaidl « clatel— Kia 8 « Solgil> 
1, Lang) 59 SILT dang ailgo RL Gr ple Cuil are 
955 I! lee orl 8) Gleb AaB) 9 oS eons ebls 
ela fniby 9 La gaitailyy jJ dolls 0,50 dilate a5 lel 
~ 19 ejay 4 Saw 9 celeiel colaisl cab aire} jo Vb 
~ ge ad Td 995 2 09 995 Cad g SQ bles 9 eer’ ogi cle 
Stig pence Sask pol Mua Sew aig 
gah Aine; Cal jo gt SLT 

5785 silo -Y 

eel 69p 5 4 SS Jo 4 pling, dregs 99 2 SLU 
Sp dy parte clacie 8 5) colt! 5 CODE alis Garr 


oolatsl axing’ clea 3! is Ole dg Cel does 950 
sn yh ls Bilge ed Syke olFsso jl. o¢ 60 ob ol jlo cqlimng, 
lL sv SLL jh cake (olbli 25 (Sia, 5) wlojbe cling, 


Sigler (5 pho 


Lobel gbesy «gles; olKaslo « SLusl gle 9 Glool esXaslo Lal ze 09 )F seo! 


Email: m.jahansoozi86 @ gmail.com :, Sug 2S! Cun 


CN 
SRT? 


wedlee IVY cape b X12) Sgtue dq5 (Siamrod Op iis 
Lode Samrat Co pe cI )o gw yy Oyge du BEB Onimes 
roti OSI onime lis aS abo Co Sbo,F 2 SIT ailgo 
dy90 Glaling, 9 6 Koo Fo ALIS pc b ons SS Jalge 50 
db ge 6 yRb9,F Ga 

Sr drei 9 Cou -O 

Sz gS Gg nS Gori pty 19 Fase (6 Kiso F a5 bel 5 
dang lee 6 So F le BIT GRE yg pd el cola 
Bar 9 SS Cpl ply dhs joe ling, 6 Ko F 
Aaya 02S oe ling, Gblis drmgi 4 pte 4 ALS 
(GilLwEg eo AT Cal ools GLE log jl Cyl Slits 
(SBI SF Ble op HE Copal) Gand 9 (ling, olaisl 
gag de qling, GlalKigK 391, Gore es cleo 53 
jy ily Ceram g Sab Bile co Gaizem 6 SbF 99] 52 
EST A> cre L1G 5 ling) Gg te Serio LB 9 Soi 
yp aS oul slral sg Le ped, & lives tas} 2 Gus 
S958 typ Geliad Jigs dba! 9 9 Igo damgi L ogg clin, 
HAW ailee rte bil GLE God pol hash, 
soy S gloslity, SI) l iglalle gloeret 9» eSto,s 
SES FT co SIT dasagi shel co AF UT Lo pew | halo 
GlLeosls a4 deg Ly Leal, Gul jo Wp 3) spo dikes 19 |, 
Se BLS hgh al © Gerry Suge Gea 9 0d 6 glo S 
slag! 9 tle oles & yy dyg2 de HEP AT Cel OI 5 
lors: 0 6 Koo F bam cloling, ot SLIT ogg 9 dangi 
De dy bogs ye Allee 9490 dilate yo ts IIT gilge Gp yy 
sathge Sind y elarel 

deg eg RF ALLS bos, 6 S505 tbojl ads 
SRB F Gam clalinng, 4 BIT alge ling, 

ilyad 9 Ras 

goals bs lcl> 9 ashi DLs glo ale tay 


Journal of Research and Rural Planning 


No.1 / Serial No.32 


Geiss glaasil -F 
GSO SF BLS Aang 59 Sho Cilgo lj! ype 4 
Nb Cl 4 G95 Gre cleling, 9 lis 
Ces Sik cdlud liad, Gal Si ctacl lu ablitg) ale oles 
(Gole) atigs jeite ged, IE 49 (atl) LEST pits WY Gales 
Sel tel athe O esl ashes @ ob ails (lal 
sa slesd Fj], 5 ise Gslojle ailge (O gals ailge (F Sim,5 
slay, rele Sa Sb Cou 255 agi ay em atags Gla atic af 
Selo iI Jock gulis oslo 18 (6 Sb0,8 en sAl IS alge) So 
She (XZ) poSiul GIF lade aoce Glas (F) JSS jo Lele 
ogre cul omolcwwoads %* Cali] a> yo LVVY/AOF Joo Qojlp 
Sth ua af lg RMISHA 3 LN lobe as slay ae al 2 
ASn! ay deg Ly cont bi oyg0 Jae 99 > ile I SE 
A eg cyl jh edge GY Gab 9 oslo clay chlo oreleuws a) Jaro 
eb aston Joo ily GES Gy y 9 Joe ile os! 
OHe 9 REL OV jl eT V/ FA cols! depo pgSul olF jlrde 
PSY 9 ee Ge GLE Jake ot!}8 9 cabs Syjlp orld 
Sod BE Joe Silty bol FS Ka de pm g Cool lug 
j) Sa pm cladagh 25 saoice SLs Le Jao Gaizam 9 dh ce 
Ly li slag WF 518 29> cleo jbe pe pj alse oj 
a AS Sel he patie b IS) atte 2 oe Sie ays 
Seth aS dns, a ltd Cal lite jb cilam aS cual oa 6 1 
Ay LGR pate Gath sly Logs jo! ete Sih Iy jl dey 
pre 65, Ll Cpe jt dmoiee QS lS Cl ote! Glue 
Yh ois Ree FY Sper ce ely 2) DE 
solatsl eilge tte das Ge yo yb 5998 Glee OR ppt 
(X5) Clee 995 (LSU og 5 9 Clee 995 dL gud 9545) 
Wyo 1) Sno Go pd cy oS (X4) OrLgesd oo 9 Bote 
=ohee 1/1 lade L (X7) cal] g tule 095 Gtzeem wLdb 20 
als Ka s- acliel ol se jo 1) Serr eps ns 
Sg 1) Sed Cp Ut GANT ailge Glas pete yo cowl 
slejles alge tte 9 9 Col attle */AY Ca ps b oslo pj 


U device t id . ° Ca as 
so theanirlecaizc | How to cite this article: 


[=] Farahani, H., Bayazidi, Sh., Jahansoozi, M & Broki Milan, A. (2021). Evaluation of barriers to 
: tourism entrepreneurship development in rural areas (Case study: Tourism target villages - 
Er_zs',| Chaldoran County, Iran). Journal of Research & Rural Planning, 10(1), 25-42. 


http://dx.doi.org/10.22067/jrrp.v 101 1.80721 


42 


